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Here at Petrichor we strive to make a strong, personal connection with our clients. We
promote the feeling of community and getting back to nature for those who need a sense
of home and belonging, while getting back to nature after years in the corporate hustle.

There will be less online interactions and more of the good stuff; the personal meetings,
the coffee chats and phone calls with clients to ease their minds through the process. No
one wants to talk to a computer so why should they? Making personal connection is key
and this cant be done through a computer screen, we are all about making maximum
effort to form personal connections and loyalty.

Our clients will feel welcome, stress free and invited to work with us on their new home to
help them realise their vision, while we achieve ours.




Petrichor is a small locally owned company hoping to provide affordable living at natures door for those looking to
retire in a community of like-minded people. Retirees have spent most of their lives working in the corporate world,
raising families, and providing for the ones they love, and now is the time for them to do something for themselves.
We are here to help them make their vision reality.

We aim to help our clients achieve the home they so desire right here in Stromlo, while building a community. Our
clients are in the age range of 50-70 years and prefer to speak in person and know who they are working with, so
we must strive to make that happen by building a connection with them.

Being a small single development company, we have the capacity to take the time required to accommodate our
clients needs. Building connections means being available to the client, if they don’t want to use email, we won't; If
they can't make it in to talk to us, we make a house call to them. The client is our number one priority.
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This guide is to inform the design decisions, logo uses,
language and font uses for the company. It is a strict
guideline and all information provided is to be adhered
to during every point of designing for the company.

Follow all guideline rules for use and improper use of
the logo and all graphic elements. Text must adhere
to font and language guidelines set for the tone and
projection of the company. All images are to be used in
accordance with this guideline to ensure the company
image is maintained.

For all queries in regard to any of the guidelines that
have been set forth, please send an email to our design
coordinator Jessica-Ann Murray at u3142933@uni.
canberrra.edu.au. All designs must be inspected by
the design coordinator before finalisation to ensure
all guidelines have been adhered to.



This is the official logo for Petrichor. There is no colour used in the logo itself however there is a colour palette to
be used for graphic elements, further information can be found on page 7. The logo can be altered to have the
mountains removed; this will only be for certain documents. It may be removed when creating a water mark for
official documents, copyright images and used as a signature in emails. In any other instance the mountain will NOT
be removed. See “improper use” on page 9 for further information.

The logo has been designed to communicate our company values through its handwritten font and graphic elements.
The mountain is significant to Mount Stromlo in which we are based, and the flow and curve of the lines allows for
a softness and friendliness projected by our company image. The combination of the two allows our client market
to see our company image of an inviting and natural approach. It also projects an idea of the kind of location and
buildings that we will be working with and what will be available to the client.
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Primary

There are to be no variations on the colours seen
below. These are the official Pantone colours for the
Petrichor company and will be used as such. The only
official change allowed will be opacity of graphic
elements on client and in house documents. When
used in documents the graphic elements must not
overshadow the text and so an opacity change of 70%
is required on all documents.

Secondary

Primary: The primary colours used are as follows,
Dark Green - 371C

Light Green — 7496C

Brown — 161C

Secondary: The secondary colours used are as follows,
Yellow — 1255C
Beige — 7503C

70%
Opacity
Variation




At natures door
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The traditional black logo will be used at all times
unless met by specific requirements in which the
white variation can be used. These requirements are
as follows:

« If an image requires use of a logo but has a dark
colour palette (see acceptable images on pages 17 &
18), the white variation of the logo may be used for
contrast so that it is not lost within the image.

/VW

At natures door

At natures door

« If any of the primary colours have been used
where text will be overlayed at 70% opacity, the white
variation of the logo may be used. If graphic is over
the 70% opacity colour variation please continue to
use traditional black logo.

Side note: All images
where appropriate should
have rounded corners, not
sharp. Corners should be a
minimum of 5mm curve,
and no more than 10mm.
For further advice see
page 17.
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Please follow this guide on how NOT to use the logo,
it is important to maintain the logo and company
image correctly.

,\,W

At natures door

DO NOT - change the colours, especially outside of the
pre-exisintg colour pallette
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At natures door

At natures door

DO NOT - distort the elements, or logo as a whole DO NOT - rearrange or flip the logo/elements in any way

At natures door

DO NOT - change any fonts, especially outside of the DO NOT - rotate the logo, must be level at all times
pre-existing fonts chosen

At natures door



The best way to ensure you have left the correctamount
of space is to use the letter “i” as an indicator on all
sides. This is from the tip of the dot to the bottom
of the curve, NOT from the top of the curve to the
bottom. See below for a full understanding or how this
works.

' 4
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There is to be the specified amount of space for the
logo on every application, image or otherwise to
ensure that no part of the logo is lost or detracted
from by other elements. See page 11 for further sizing
examples.

At natures door
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As seen on the right the logo must be in the top left
corner of all in house and official documents. On
letters and promotional documents for the client a
larger centred logo is acceptable as a title/image at
the top of the page.

Recommended sizing is as follows:
A5 - 50mm

A4 —70mm

A3 - 100mm

When choosing a size it should never be any smaller
than 50mm to maintain clarity. IF going over the
100mm is necessary seek guidance from the design
coordinator beforehand.

Heading

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobor-
tis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor
in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu
feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui
blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla
facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobor-

tis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobor-
tis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor
in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu
feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui
blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla
facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobor-

tis nisl ut aliquip ex ea commodo consequat.
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Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobor-
tis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor
in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu
feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui
blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla
facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobor-

tis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobor-
tis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor
in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu
feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui
blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla
facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobor-

tis nisl ut aliquip ex ea commodo consequat.
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The hill graphic is to be used on client documents as
a touch of colour. As stated on page 7 there is to be
a change in opacity to 70% when placing the graphic
on a document. When deciding on a colour, ONLY the
pre-determined primary colours can be used.

It is to be no larger than a third of the page, and must
reach the bottom/side of the page, no border must
be around the edge (see image to the right). It should
be no smaller than a quarter of page and will always
be placed in the bottom left, do NOT flip the graphic
unless instructed to do so.

Heading

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobor-
tis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor
in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu
feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui
blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla fac-
ilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobor-
tis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobor-
tis nisl ut aliquip a commodo consequat. Duis autem vel eum iriure dolor
in hendrerit i e velit esse molestie consequat, vel illum dolore eu
feugiat null ero eros et accumsan et iusto odio dignissim qui
blandit zzril delenit augue duis dolore te feugait nulla fac-

ipiscing elit, sed diam nonummy
a aliguam erat volutpat. Ut wisi
ullamcorper suscipit lobor-
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The leaf graphicis also to be used on client documents
as a touch of colour. As stated on page 7 there is to be
a change in opacity to 70% when placing the graphic
on a document. When deciding on a colour, ONLY the
pre-determined secondary colours can be used.

The leaf graphic should be no larger than half the
page, and should reach the bottom without any gaps.
The leaf graphic may be flipped horizontally to go
on the other side of the page as seen on the right.
The leaves should not overlap the text they are only a
decoration element for the edge of the page, not as a
background image.

Heading

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobor-
tis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor
in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu
feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui
blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla fac-
ilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobor-
tis nisl ut aliquip ex ea commodo consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobor-
tis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum iriure dolor
in hendrerit in vulputate velit esse molestie consequat, vel illum dolore eu
feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui
blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla fac-
ilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobor-
tis nisl ut aliquip ex ea commodo consequat.
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PRIMARY FONT:
Retro Signature

This font can be seen in the main text of the logo, it
will also be used for headings on documents. This font
has been chosen as it is a handwritten font that shows
our customers we are friendly and approachable as
opposed to corporate and stiff.

This font can be applied to:
« Headings
« Styled quotes

It is a decorative font that should not be used outside
of these applications. It only has one weight and no
other variations so no adjustments other than size are

necessary.

i Sgmafire

AL CLDLEFGH L DKL
MUVO+POES /U W XS
~

/ Z 3 4 5 7 8 T
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SECONDARY FONT:
Segoe Ul

The font Segoe Ul is used in the logo as the ‘caption’
but for most other applications it will be used as body
text. It has been chosen as its sans-serif style gives it a
soft, rounded appearance to emphasise the company’s
image.

This font can be applied to:
« Secondary headings

« Captions

« Body text

« Graphs or diagrams

It is the secondary font that will be used for most
things across both in house and client documents.

The preferred weights and uses are:

« Regular for body text, or light if text will be of a
larger size

« Regular italics for captions or quotes

« Bold for headings, preferably in capitals

« Bold when legibility is in question

Any other variants should be confirmed first by the
design coordinator.

Segoe Ul

ABCDEFGHIJKLMNOPQRSTU WXYZ

abcdefghijklmnopqgrstuvwxyz

12345789

Reqular - Italic
Light

Bold - CAPITALS

15



[ lrngage

When addressing clients use words that reflect the
company’'s sense of community. Here are some

examples:

Instead of this... Try this...

“I need you to fill out this document please...” “"WE need you to fill out this document please, do you
need any help?...”

“YOU can decide between these possible options...” “Let US work together on some possible options...”

"YOU need to work to help maintain the "“TOGETHER we can grow as a community and keep

community” things running smoothly”

“What do YOU want?” “What can we do for YOU?”

“I'LL send you an EMAIL" “Let’s set up a meeting where WE can discuss things in
PERSON"

Communication between us and our clients is of highest priority to ensure they feel heard, welcomed and like
they are part of the community. Using words that reflect this are very important to remember as we are a people
business, not an online business.

If you are ever unsure please contact the design coordinator.

16



The correct images will be determined by a number of
factors:

« The lighting will be bright but not washed out, for
example late afternoon sun

« The sun can be a feature as seen below where it
shines through something or has a small lens flare

e The subjects (people) look natural and like they
are having a good time, typically outdoors although
exceptions can be made for indoors when promoting
the new buildings

« Subjects must be clear and in focus, depth of field
bluris allowed around the subject. Flora subjects should
also be native to the area (Stromlo) where possible.

The overall image goal is to have a brightly lit, warm
simple photo. The subject should be kept simple for
example a single flower or a small group of people.
The lighting is best done outdoors on a clear day,
during the late afternoon sun but before it reaches
sunset as the sky should still be blue (sunrise is the
only exception). The sun can be used for lens flares as
long as the subject is still visible. All photos must be
first approved by the design coordinator.




The incorrect images will be determined by a number
of factors:

« Theimage while nice is too dark, a dark image does
not emit the feeling we are portraying as a company

« Avoid using stock or stock style photos, try not to
stage the subjects but instead ask them to complete a
task and photograph them as they do it, as to appear
more natural

« Do NOT add unnecessary filters for colour, effects
or otherwise on the images. The images should be
photographed well enough to not need any major
editing

« While artsy images can be done well try to avoid
anything too over the top, keep them simple and
bright instead

« Do not use flora images that would not be native to
the area, for example a large willow tree where the
forest is pine and eucalyptus, keep it native.

In general avoid dark images, stock/stock style photos,
washed out images from being to bright especially in
the sun, make sure the subject is clear and in focus and
NEVER apply filters to images.
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On the office window will be the logo in white as the
original black is too dark, a billboard can be made to
advertise the upcoming build and a custom beanie
will be available for free to those who want them.

; AN
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\

\

\
e

\

At natures door
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See below example documents, envelopes
’ y -~ and business cards. To the right is a custom
W mug which will be available for free to those

who want them

At natures door

At natures door

21.3June . 2020
BRANDING MOCK.UP VOL. 4.0

Contrary to popular belief, Lorem Ipsum is not simply random text. It has roots in a piece of
classical Latin literature from 45 BC, making it over 2000 years old. Richard McClintock, a Latin
professor at Hampden-Sydney College in Virginia, looked up one of the more obscure Latin
words, consectetur, from a Lorem Ipsum passage, and going through the cites of the word in

classical literature, discovered the undoubtable source. Lorem Ipsum comes from sections 110,32

and 110.33 of "de Finibus Bonorum et Malorum" (The Extremes of Good and Evil) by Cicero,

written in 45 BC. This book is a treatise on the

Jessica-Ann Murr: >
Tounderand esgn Coordnatr ¥

The standard chunk of Lorem Ipsum used since the 1500s is reproduced below for those interest-
Frone; (0212345678

123 Nature st, P 021234875 ed. Sections 1.10.32 and 1.10.33 from "de Finibus Bonorum et Malorum" by Cicero are also repro-
Stomio 261, ACT . erchor@dipmencomau .
Vi duced in their exact original form, accompanied by English versions from the 1914 translation by

H. Rackham.

Where can | get some?

There are many variations of passages of Lorem Ipsum available, but the majority have suffered

alteration in some form, by injected humour, or randomised words which don't look even slightly

believable. If you are going to use a passage of Lorem Ipsum.

At natures door

Phone:....(02) 1234 5678
FaX.........(02) 1234 8765

Web: wwwpetrichor.com
Email: petrichor@development.com.au

Phone; (02) 1234 5678
Fax:  (02) 1234 8765 k i
Email: petrichor@development.com.au
Web:  www.petrichor.com ¢

20



U ferencor for [roges

14 Health Benefits Of Biking For Seniors With 5 Tips For Safe Cycling. The Bike Rack DC. (2022). Retrieved 2 May 2022, from https://thebikerackdc.com/benefits-of-biking-for-
seniors/

Brindabella Ranges - Alpha Hotel Canberra - Tuggeranong Accommodation. Alpha Hotel Canberra - Tuggeranong Accommodation. (2018). Retrieved 13 April 2022, from https://
alphahotelcanberra.com.au/tuggeranong/brindabella-ranges/

Eucalyptus Blossom. (2020). [Image]. Retrieved 17 April 2022, from https://pixabay.com/photos/eucalyptus-gumtree-blossoms-fluffy-4975622/

Fern wood. (2016). [Image]. Retrieved 4 May 2022, from https://pixabay.com/photos/fern-plant-wood-small-fern-grunge-1250903/

Flower bush. (2021). [Image]. Retrieved 2 May 2022, from https://pixabay.com/photos/flowers-bush-petals-meadow-grass-6822233/

How to budget for travel in retirement. Perpetual.com.au. Retrieved 14 April 2022, from_https://www.perpetual.com.au/insights/how-to-budget-for-travel-in-retirement

King Parrot. (2020). [Image]. Retrieved 2 May 2022, from_https://pixabay.com/photos/king-parrot-alisterus-scapularis-5400338/

Parham,N.(2020).Leaves[Image].Retrieved 16 April2022,from https://unsplash.com/@natalieparham?utm_source=unsplash&utm_medium=referral&utm content=creditCopyText

Seed Pod Plant. (2022). [Image]. Retrieved 2 May 2022, from https://pixabay.com/photos/seed-pod-shrub-plant-nature-7134155/

Stop Blaming Old - Woodstock Chiropractic. Woodstock Chiropractic. (2018). Retrieved 2 May 2022, from https://www.woodstockfamilychiropractic.com/2018/11/19/stop-

blaming-old/

Stromlo Running Festival. Stromlo Running Festival. (2022). Retrieved 4 May 2022, from https://stromlorunningfestival.com.au

Treescape. (2019). [Image]. Retrieved 2 May 2022, from https://pixabay.com/photos/trees-landscape-nature-reflections-4558229/
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Coffee mug on a wood slice mockup - Mockups Design. Mockups Design. (2022). Retrieved 4 May 2022, from https://mockups-design.com/coffee-mug-on-a-wood-slice-mockup/

Free Full Stationery Branding Mockup (PSD). Unblast. (2020). Retrieved 4 May 2022, from https://unblast.com/free-full-stationery-branding-mockup-psd/
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